
www.tourismwhitsundays.com.au  
07 4948 5900   |   membership@tourismwhitsundays.com.au

REPORT CARD
2016/2017 Financial Summary

Social Media & Website:

55,401 followers to 
108,165 FOLLOWERS 

increase of  95% 
FACEBOOK REACH 4,601,559

Impressions - 4,992,441

USERS: 418,466
Sessions: 520,289

Pageviews: 1,492,200 
News sessions: 79.84%

 Twitter
 Facebook
 Instagram
 Website visits   www.

8,474 followers to
12,787 FOLLOWERS 

increase of  51% 

From 64,100 to  
446,080 TWEET IMPRESSIONS

increase of 596% 

68,500 followers to 
100,316 FOLLOWERS 

increase of 46% 
158,753 
POSTS 

Global Publicity

CORPORATE PUBLICITY 
IN EXCESS OF $1.12M

PUBLICITY REACH  
156M PEOPLE

LEISURE TOURISM PUBLICITY 
IN EXCESS OF $10M

Member E-News   31% OPEN RATE
Global Trade E-News   29% OPEN RATE

E-newsletters

12 TV SHOWS 
Featuring the Whitsundays

Merv Hughes Fishing Show, Queensland 
Weekender, Everyday Gourmet, Sunrise 
Breakfast Show, The Today Show, Real 

Housewives Sydney, Seven Year Switch,  Better 
Homes and Gardens, Kiwi Living, Reef Rangers 

Pilot, Hunan Divas Reality TV Show - China, 
Australian Fishing Championships

Media ‘What’s New?’ E-News   21% OPEN RATE
Consumer E-News   19.25% OPEN RATE

63 MEDIA RELEASES

MEDIA THAT VISITED OUR REGION 
DOMESTIC MEDIA – 63

INTERNATIONAL MEDIA – 15

Activity is in 
partnership with TEQ
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Corporate

Marketing

Workshops and Industry Development

Corporate Facebook
511 followers to 1,310  
Increase of 154%

Corporate LinkedIn 
Followers 274

Networking Nights
Increase of 63%  
in attendance 
from 2015/16

TW Members
2015/16 77 Members
2016/17 233 Members
202% Increase

156% 100% 63% 202%

4 International Consumer Campaigns
•  UK - I know just the place  
   (Trailfinders, Austravel & Freedom Destinations)
•  Germany - TravelEssence
•  USA - About Australia                             
•  NZ - ZM Radio promotion

4 Domestic Consumer Campaigns
•  More to Explore     •  Virgin Holidays
•  Jetstar Holidays      •  Tiger Air 

3 Domestic Incentives
•  Virgin Holidays   •  Sunlover Holidays   •  TravelCube              

2   CRUISE SHIP WORKSHOPS     1   INTERNATIONAL READY WORKSHOP    1    DOMESTIC READY WORKSHOP

EVENT BOOTCAMP          TOURISM AWARDS SUBMISSION MASTERCLASS          AIRBNB MEMBERS FORUM

YOUTH & ADVENTURE CONSUMER MESSAGING WORKSHOP
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Trade Shows and Consumer Expos

International Trade - 60
~ Queensland on Stage NZ
~ Australian Tourism Exchange
~ Queensland on Tour Greater China
~ Queensland on Tour North America
~ Australia Market Place - USA
~ ATEC Inbound Up North
~ Queensland on Tour Europe
~ Queensland on Tour UK & Nordic

Domestic Trade – 26
~ Whitsundays Tourism Exchange
~ Whitsundays East Coast Roadshow  
   - Sydney, Melbourne, Brisbane

Domestic – 7 Consumer Expos
~ Moranbah Expo
~ Caravan and Camping Show  
    – Sydney, Melbourne, Brisbane
~ Flight Centre Expo – Sydney, Melbourne, Brisbane

~ 60 INTERNATIONAL TRADE    ~ 26 DOMESTIC TRADETrade Visits to Region

Tourism Whitsundays 
Invited to Region:  

• Tourism Minister on 4 occasions
• Tourism & Events Queensland Board

• Shadow Tourism Minister
• Federal Opposition Leader

CORPORATE ENGAGEMENT
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2016/17 Whitsunday Visitor Guide
74K distributed nationally and internationally to consumers and trade, QLD Visitor Information Network and RACQ 

branches, Whitsunday Coast Airport arrivals lounge, Cruise Ship arrivals and consumer travel shows.

Whitsunday Information Services

NUMBER OF PHYSICAL VISITORS 2591

NUMBER OF ENQUIRIES 4639

NUMBER OF BOOKINGS 821

TOTAL SALES $425,910.00

Business Events

TRADE EVENTS

FAMILS

BUSINESS EVENTS LEADS
BUSINESS EVENTS E-NEWS - 44% OPEN RATE

AD CAMPAIGNS/FEATURES

|    Meetings & Events Australia Conference    |
|    Asia-Pacific Incentives and Meetings Expo    |

|    Executive Assistant Network Conference & Exhibition    |
|    Professional Conference Organisers Association Conference    |

|    Business Events Roadshow    |

|    Group Famil – Monsanto, Siemens Ltd, Velg Training, GWA Group, IAG, ANZ   |     

|    Cadabra Incentives/ New Poland    |    Mary Kay    |    Cadabra Incentives/New Poland    | 

|    Liberty International Underwriters    |    Velg Training    |    Coronis Group    |    MYOB    |    
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> 9 TW Tourism Career school presentations

> Planning and launch of Pathways to Employment Tourism Pilot Program  
    - 19 local students participating in Cert II Tourism VAK8 program including work placement with TW members

> Hosted Mirani State High School on an excursion learning about Regional Tourism

Whitsundays Awards

 2016 Conde Nast 29th Annual Readers Choice Awards

 2016 TripAdvisor Travellers Choice Awards

 2016 Queensland Tourism Awards

 2016 Golden Backpacker Awards

 2016 Expedia The 25 Most Beautiful Places In Australia

 2017 Budget Direct – Whitsunday Coast Airport

 2017 YourLifeChoices Great Aussie Bucket List

Education and Training

Advertising and Features

Jetstar Magazine Cover 
(Content internal pages)

More to Explore 
Regional Campaign  

– Pedestrian Buzzers

Jetstar Tray Table PromotionConde Nast - UK I Know Just the Place Campaign

Tiger Air Ad Campaign
Senior Traveller Feature
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The Senior Traveller is a free liftout

with The Senior, published monthly

in NSW and the ACT, Queensland,

Victoria, Western Australia, South

Australia and Tasmania. 
Circulation: 434,324

Coming up...

Editorial: 
Sue Preston, PO Box 212 Northcote,

Victoria 3070, phone 0421-543-622

e-mail: seniortraveller@netspace.net.au

Advertising: 
John Sutherland phone 1800-001-987
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Thetraveller

IN OUR August issue we will take

you to two very different coun-

tries -–New Zealand and Abu Dhabi.

We’ll bring you some fresh ideas

about where to go and what to do in

New Zealand this coming spring and

summer. It’s a country that consis-

tently comes up with surprises.

Many readers will have made a

transit stop in Abu Dhabi on flights

to Europe, but what about stopping

off  and staying for a few days? We’ll

give you some very good reasons

why you should.

PREY TELL – Dr Margit of Abu Dhabi’s

Falcon Hospital, open to visitors.

IT’S A fair weather Friday and the

Whitsundays’ largest tall ship, Solway

Lass, is sashaying through the brilliant

blue waters that make this destination so

dazzling. 
On a smooth sailing afternoon like this,

you have to squint hard towards the hori-

zon to imagine that just two months ago,

like an inebriated dinner party guest

smashing all the fine china, Tropical

Cyclone Debbie swept through the region. 

Hayman and Daydream islands were

extensively damaged, and will not reopen

until next year. 
Hamilton Island sustained minor dam-

age and reopened a week after the cyclone.

On the mainland, the Airlie Beach

Hotel is closed, as are several other busi-

nesses. The Airlie Beach Lagoon, in which

concrete cancer was detected after the

cyclone, has been drained and is set to

reopen in August.
But it’s not all doom and gloom by a

long shot, with plenty of  other resorts,

islands, shops, restaurants and tourism

operators adopting a business-as-usual

approach.
On this particular Friday, Tourism

Whitsundays chair Al Grundy, whose com-

pany Explore Whitsundays has Solway

Lass in its fleet, reminds visitors why this

destination is so special.
“What’s different about the Whitsundays

is we’ve got these 74 continental islands

and the mix of  products is different to your

pure reef  experience,” he says.
“We are absolutely blessed in what we

have to offer. I think it is heaven. 

“Heaven was a little bit damaged but it

is still heaven.
“A bad day for us is still better than

most destinations around the world.”

It’s this same resilience that makes

Solway Lass one of  the most beautiful

boats on which to sail. 
Built in 1902, she was used by the

British in World War I, and then by the

Germans in World War II. She then went

to Fiji for many years, followed by Sydney

before finally making the Whitsundays

home in 1999.
On this afternoon, Solway Lass sails

through Pioneer Bay, framed by Double

Cove, Hayman, Hook, North Molle and

Whitsunday Island. And all around,

there’s a hum of  revival. 
Airlie Beach Treehouse, which serves

modern Australian cuisine using local

produce, is open again after a three-week

hiatus; Mantra Club Croc at Airlie Beach

underwent a massive refurbishment just

before the cyclone and is open for busi-

ness; and Peppers Airlie Beach has 68 of

its 95 units open, while its spa remains

closed until the end of  July.
There are some new kids on the block,

too. 
For an eco-friendly journey around

Airlie Beach and a chance to learn some

local secrets, jump aboard a tuk tuk with

Just Tuk’n Around. Or head to Big4

Adventure Whitsunday Resort and take a

charter tour in a refurbed 1962 Kombi van.

There are 115 powered sites and 45 cabins

here, with eight more to come online by

the end of  June, at the same time the

resort opens a water park with 13 slides. 

At the Airlie Beach markets every

Saturday morning, check out the new Mr

Bean Cold Brew Coffee, which launched

just nine months ago, before heading to the

new five-star boutique Heart Hotel and

Gallery Whitsundays, in the centre of  town. 

At Abell Point Marina, where new

restaurant Hemingway’s has just

launched, a new luxury Ocean Club – a

floating facility for yachties – will open in

June. By November, the marina will boast

a new community park. 
About 10km from Airlie Beach at

Woodwark, the new boat-themed resort

Freedom Shores will open in October.

Back on Solway Lass, this delicious day

eventually concedes to a lavender sunset

and the two-masted square-rigged tall ship

turns back towards the twinkling lights of

Airlie Beach.
And just like this beautiful boat, the

Whitsundays still has plenty of  wind in its

sails.
* The writer travelled as a guest of

Tourism Whitsundays. 

READY AND 
WAITING – Local
tourism operators
spread out the 
welcome towel for
visitors.

ALL ABOARD –
Spend a relaxing
day on Solway
Lass.

ON March 28, Tropical Cyclone Debbie swept through the Whitsundays,

causing billions of dollars worth of damage over 36 hours. 

But now it’s back to business for Queensland’s destination darling, as

CHRISTINE RETSCHLAG discovers. 

Whitsundays resilient as ever ... and so much more to come

More information: 
www.tourismwhitsundays.com.au 

Tigerair Australia – www.tigerair.com.au 

Tiger has released $33 fares each way

between Brisbane and Whitsunday

Coast Airport and $66 each way

between Sydney and Whitsunday Coast

Airport, until sold out. 
Whitsunday Transit offers transfers to

and from the airport –
www.whitsundaytransit.com.au

IF YOU GO...

It’s all smooth
sailing from here

Seniors Travel Insurance products are issued by Chubb Insurance Australia Limited ABN 23 001 642 020, AFSL No 239687 and promoted 

by Australian Seniors Insurance Agency Pty Ltd ABN 31 604 937 902, an Authorised Representative of Chubb (AR No.1008593). To decide 

if the product is right for you, please read the Product Disclosure Statement and Financial Services Guide, available from seniors.com.au. 

*Terms, conditions and exclusions apply.
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Travel Insurance 
designed for 
the over 50s

Unlimited overseas medical expenses cover*

Cover for Domestic or International travel

24/7 worldwide protection

Save 10% 
when you buy online

Call 1300 017 684 today
or visit seniors.com.au

TRAVEL • CAR • HOME • LANDLORDS   • FUNERAL  • PET • ACCIDENT
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